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Objectives

By the end of this training you will have a better understanding of:

 Why market research is conducted

e When to conduct market research

« How to use MRAS service options to conduct market research
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Agenda

 Why Research?

* Introduction to MRAS
* Available Services

« Value Added Benefits

 How to Submit Market Research Request
e Customer Success Story

e Training and Resources

e Q&A
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Why Research?

®* To gain knowledge
®* To make informed decisions
* To drive mission capabilities

* Toremain relevant, gain efficiency, and innovate

* To understand market constraints and recognize opportunities

® To start the conversation
®* To see the solutions

* To listen to stakeholders
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The Regulations - FAR Part 10

www.acquisition.qgov/far/part-10

« The Scope
 The Policy
 The Procedures

e The Clauses
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The Scope

www.acquisition.qgov/far/part-10

10.001 Policy Table - When Market Research is Required |

* By Regulation, there are 6 instances

Ensure that legitimate needs are identified and trade-offs evaluated to W
acquire items that meet those needs,

Wh erem arket researc h is man d ato ry_ Before developing new requirements documents ‘ v |

> the SAT V

< SAT when adequate information is not available and the circumstances v

» Best Practice Acquisition teams are sty s cos

Consolidation or bundling v

Far non commercial items = SAT ordered against an ID/IQ ‘ W |

always conducting market research, both

Leverage commercially available market research methods to identify
small businesses and new businesses in support of

form a.”y a.nd Inform al Iy (A) A contingency operation or defense against of recovery | ¥

from cyber, nuclear, biological, chemical, or radiological attack; and

(B) Disaster relief to include debris removal, distribution of
supplies, reconstruction, and other disaster or emergency relief activities
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How to Research?

www.acquisition.qgov/far/part-10

10.002 Procedures - Technigues and Activities May Include:

Contacting knowledgeable individuals in Government and industry regarding
market capabilities to meet reguirements.

Reviewing the results of recent market research undertaken to meet similar or
identical reguirements.

Publishing formal requests for information in appropriate technical or scientific
journals or business publications.

Querying the Governmentwide database of contracts and other procurement
instruments.

Participating in interactive, on-line communication among industry, acquisition
personnel, and customers,

Obtaining source lists of similar items from other contracting activities or
agencies, trade associations or other sources.

Reviewing catalogs and other generally available product literature published
by manufacturers, distributors, and dealers or available on-line.

Conducting interchange meestings or holding presolicitation conferences to
involve potential offerors early in the acquisition process
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What Type of
Market
Research
Tools do you
use most
often?



Introduction to Market Research as a Service
(MRAS)

MRAS uses the latest research techniques to
help agencies visualize the competition and
socioeconomic responses that they can

expect if they use GSA'’s acquisition vehicles.
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U.S. General Services Administration

Have you ever
used GSA's
MRAS tools
before?



Avalilable Service Options

GSA Advantage Rapid Review Request for Industry Engagement
Product Research Information/Market
Research Report
Search up to 20,000 |dentifies if your Streamlines the RFI Targeted industry
items on GSA requirement fits under process and engagement regarding
Advantage at once an existing GSA consolidates the results  Agency specific
acquisition solution. into one report with requirements during
Results are provided visuals. MRAS Industry

within 24-48 hours. sessions.
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GSA Advantage! Multiple Part Number Search &
Market Research

e Search up to 20,000 parts at once o5 ot o PR
* Receive all the GSA Advantage! data G S A IRt
* Enhanced commodity market report on i
 Builds part number based market reports oo ssoora < e s s 0%
ickl R 6 ¢ el )
qUIC y . MILGMR[; MFG ;SWD{OS ngd 5 .08 5 9.98
* Includes One-on-One CSD Review of e L 17+ —
Report S i sk At Sea s s
RS MEMMCAL 9500035600 5 1,188,93 & 1IRE03 -] 1,188.93
RS MEDNCAL 959-0032-00 % 16317 5 163.17 . 5 163.17
RS MEDICAL_939-0036-00 s 183.17 & 16317 ' & 163.17

****%A list of part numbers/descriptions will need to be uploaded
with your request
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332312 Temporary and Permanent Structures

Soci-Economic Breakdownt 1 :
Business Sie

o _ _ 1 1DIQs i...‘.-l.'...f-'.‘..f.
» Determine if your requirement fits S a W e T

under a GSA solution é Vendors

» List of approved vendors on GSA
contract solutions
ALY CHEA BDEASTFIREC S0

 Results delivered within 24-48 P T :

LN E T AL D BRI, NG

MRAS Rapid Review

CEA A ra HeHTICe Varoor home wisrr Bl Wi DR SmBo O Ov oW h ¥

hourS 7 GEWATIO00E FABLBEEVENTS & DESCHAMPS ETFILY sonCAes CEN PN beroro@meooat £
G OOTEN FO% RVER GRAMRCE LT oSl oagronh.oom ] oy
GO0 DB, CLDAA] ENTERFRSE BT oot e chommaory oo 1
AP P HeAnDe PRRCCIICTY, B4C adechEmendeann com i
Basi b Bl Ideqgiabend Sl Warike MO
Faood Cridibed v jariier stvconliass gor G54 Solutions Researched e mo rosk ome Sonsleiation]
Sonmca Dobs 0 @ 01 12003
¥ anden Gelufan Lessbean Tha A Cenboc MAKTE Codi Al The Conmoct Enprate et i Dionl Ceograshial lone
3 39 I Drwincrmaniol Bpradaran berdces MAS P Esvadatos beneoe A
ch_uimrnmf Information | &t Agziiz iqraedons Woets Dapowd Senaces A3 i thmoedcas Wathe Colecho o Bprofon.  1add]
Rl ited At DD s IR Ervirarrr il Bespdoren lavicad  MAT MI¥IG B wdahes larsde iy Evguripfns iz
Agerey POD ohagtapdept syl ol = i HITRFAC Focdtart Maeberardd afad Woesgeer bAS LA Foitas lopeod betitel Mo Babrdman FALIE
B Locar ] FACTRTIEVIUL Focdty fupean deraten BT T Eprinas hoaoon bernied | IPSO0ET TR Lot
b i i ST .
i, AR, KA, WG S, Bech a wht
e e i Al et o v i B
at Triar A loecw Base (14|, Cliatama Ty
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MRAS RFI Process

GSA
A
Market Research as a Service - for you and your mission!
: ; & ‘ql
. . "
[] ' :
H . v
“~
L]
3 - Develop E 5 - Results

1 - Understand
We take the time to ' , ) We develop a ¢ We deliver results

- --ll--.' - --------

- " through market reports,

understand you and market target and
2 - Organize 4 - Engage data, & knowledge

your requirements request for
We arganize your information We engage Industry
data & mission partners & collect
needs data

Easy steps to transform your requirement
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How We Research

Use commercially available software to streamline
the process

Ask yes or no questions, ranges, pre-set
percentages, and more

Customize questions with visualizations and
creating data sets in mind

We can ask industry for videos, websites, demos,

manuals, and more

Technical Question{s) - YesiNa

Yiow G0 Srthgr ERDien 10uF rERDDoSR i e Cacalaites Stalwmend e

Yes Mo

1. Do you pOSSEsS OXpIEIENcD working on projcls mvolving codaboration wilh aw
anforcemant at diferent levels?

2 Do you pOssess axpeence completmg projects that requee the developmend ol
matenals related to TraMc Safety?

3 Do you possess expeliencs completing projects thal requee the development of
documeniation that scorporates data viialzatons?

4 Do you pOSSESS exXpeencs n working on projects in the reaim of esoromobiliy?

5 D you possess expedence in lechmcal wntng and edtng?
Technical Question - Multiple Cholce

In your estimation how much of this polential requirement would your company néed 1o
subcontract 10 other companies?

| e

Eﬂcme

Less than 15 Percent

Between 15 and 30 pércent
| Between 30 and 50 percant  Mtlon, would your company submit a quots if this
1 Mode than 50 percent fyour GSA Contract?
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MRAS Value Added Benefits

« Free Service

e Customized Research with Market Research Report
 Reduced Acquisition Lead Time

 Regulatory Compliance

« Promotes category management

 100% Direct Support from your Customer Service Director (CSD)
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BUY.GSA.GOV ko, ﬂ S

Research ~  Developdoouments ~  Buy ~  Help ~

Buy.GSA.gov/MRAS

Mlariet Ressarch A5 § Sendoe (MRAS) delbvers W{'!‘"Iﬂﬂ’lﬂ market dots to
a apencies for free, Through FAR Part 10 coemy

Market Research as a Service  reessforinfomaton (j8), sources s dors, onda

resganch, MRAS collects dats to help wiis understand where

thesr reed Nils within Uhe GSA gvemmienl-wide marketplace.

For Customers | Faor Industry

EXPLORE OUR SERVICES

MRAS delivers meaninglul market data to agencies for free, Through FAR Part 10 compliant RFls, sources sought,
industry days, and advanced product research, MRAS collects data to help customers understand where thelr need

fits within the GSA marketplace,

Select the Service you

RFI - Service Reguest Product Research Rapid Review . -
would like to utilize
Request
Bequiest 3 BF| 1o undérsiand =il Beterming if your regqusirements
z Search up 19 20,000 products .
GEA Contragts and ndustry fiv under a GSA solution - in 24
: on G54 Advantage and neoeive a
Capabilithes with o market Lo 4B hageuns

markes repon

nepot
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Completing the Service Request Form

=\

I podr el Sy Siues o have feadback of Sogdeaions i Rdors inpeoye e,
hease shas tham with ug al idiessanch gea pow

Market Research As a Service
(MRAS)

We ook foramnd 1o 'workang with you fo effectvery engage the G5A maroeiplace and heip You acheeve tangoebed
Waked research 185515 - Al 4t MO COST o vour Agancy

Alle sulmitlngg & Markel Research Regeest, o G3A Cunlomer Sarvics Director (G50 will reach oull bu you wilhin
4 noe (57 1 it day) 19 Diges wirking watt yoo drclly 10 Aetermend R (S50 cin Bl Fi pouT mitdin

MOQUANDTEn:s

MRAS SERVICE OFFERBNGS
To redvierw Bhe MIAS sarncs ofadngs and reguered inlamalion antd documents nescdsd o compials Sach
requas’. click on ine B arrow balors sach nuembar balow to sxpand 10 sa8 The service offening details

2. RAFID REWEW - Reguiement 5

3. PRODUCT MARKET RESEARCH .

How can we support your market research efforts?
O RFI
O RAPID REVIEW
O PRODUCT MARKET RESEARCH

| have guestions about the MRAS sanvice olferings
... pleags have a G54 Customer Senvice Direcior contsc! me for assisiance
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Which best describes your requirement? /regured Summary of Requirement (o, o
(irrated d2 300 characiera)
Prowvide a high level summary of the reguirement - please be as detailed as possible to highlight the core needs

() Senvices
sought in order bo meet your objective

s altach an adddanal docurs sy your raguesl

D Products
F yau ned e Spece, Mhais 13 89 oo

(0 Products + Sarvicas

Requirement Detalls

Project Tithe (requied
{lrmded fo 30 characters

Project Number (opbonai)

Hame of Incumbent Contractar, if applicable (oononal

Estimated Date for New Solicitation satcss)

e Ly o

Estimated Contract Value - Estmated Tedel Value (Base Year + ol Optona)

Estimated Contract Award Date jcodons D Lasa than 5250 000

D S250 000 amd above

memiddlyyyy =}
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Anticipated Contract Type G s
(T} Fum Fied Frice

()} Cost Aeimborsable

() Hyenawen Caa

O Lo o

() Torat & Msberials

[::] Lirknawm

it this will e 2 Sl BUsiness Se0-05i0e, Selectthe Set aside oo

Qhenvise select "Unknown at this bme™

() ‘Sl Business

() 2=Acenined 2a) Fim

(T} S04 Cactied HUBZone Firm

([} Barvics Dnsabied Vetean Chunad Smal Busingss

Q Woman Ovmed Smast Busness (WOEE)

O Econnmecally Disadvantaged Women Cwned Small Business (EDWOSE)

() Unknown t s time

Lt

Requirement Scope (reguired)
Select the Primary Government-wide Large Category and related Subcategory + a cormesponding NAICS code (Nerth American

Industry Classification System) that best define the majority of the scope of this requiremeant.

Large Category A
Subcategory ~
NAICS ~

Are there additional NAICS that you would like researched? (optional)

| For more information on MAICS aligned to GSA solutions, visit: buy gsa.gov |

() Yes (O Mo

Are there specific GSA Special Item Numbers (SINs) that you would like researched under the Multiple
Award Schedule (MAS) Centracts? (opiional)

| For more information on SINs aligned to GSA solutions, visit: buy.gsa.gov |

(O ves (O No
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B i tainin Bl i Slasenid il Batoded o 00 BIAY SAORH | F

I
G S A 3 | Cwwaion Tps [r—
A\ 3 |eaths e Enbrdl e ot frimmied svirrins wlok] g danpainy boew] @ it § 10 s el vl chdomd wrdie e D508 Do ?
i | Peie fir am Sraste Lun daves m Twhed cosrer iyt
& | Melpln Chece Paass cemry o LSA contracts ok ur Camgary Addn snd 5 Spphoas 13 tha wgumrert
Technical Questions (oonona) W bl e Choee P i, o sl R0 UM et gy bk, b AR P ] e sl s} men Al i e el e ppia e 4ol rhiy. asfrmmtarl
(LTS Fropy e L e s L ]
The following Technical Questions are standard and includad on all RFls; 1| Mg Bcice -
¥ [ s Chcis Pl et s Wb i T iy 8 (cek Caic
Multiple Cheice Questions 1 ':M-pirm Foonr pareer P eyl o Bt e wsl rigure =t wesdl yom orgay rerd By s Rnenkiad 1 Al e ¢ pegamart
P Flease identify all GSA contracts that your company holds and are apphicabie to this requirement Bpn s S AN = sty e S et S e P
I Based only on lhe G5A conlracts your company halds, which SiNis), Pools), or Constellabon{s) would you recommend are | = :::3 L‘“"‘::.:-::ﬂ:::; ,1_:T:.f;::_:2,.,,“1__,_.,
requerement? | | Canrel hars
= Please select the NAICS code{s] you detenming ane approprizte for this iequiremend ! ¥ CaxisraiClant POC Erad
¥ Business Size. L 1 Tt Carmnat Wik
F Flease sebc] ail Socio-econcmic calegones thal apply 1o your GSA Contract H 3 P Palpiie
»=In your estimation hovw much of this potential requirement would your company need to subCconiract to other companies? 4, Sl Corerpnn of i Protes
n § oty f S 1 @ PRES (Cortoacte Petrrascy Ass s Ripormng Sy Aalatis
®

Yaz ! No Questions
» Based on the provided indormation, would your company submit a quote if this reguinement was ssued under your G54 Contract?
¥ o you provide this senace or product commerczally?

To achieve lhe best results, we highly encourage including additional fechnical questions 1o those hated above Adding YesMNa, Mulbiple Chaice, or Shont
Angswar Questions to he RF1 helps to recerve bather guality results by ensurmdg that mdustry has a good wndarstanding of the raquinen

i A i
ensunes thal you gel exaclly the infarmation you need ol Tree
App e ofher Conpdeabony i the << FRODUCT SERVICE S0 » o ol have nof Deen Coweed. Shat B
Giwmiment ghiuld be swas of when salushng LHsCtng Sepioying, and opeesing the <cFROOUCT SERVICE

" i @ good resounce of sample questons (broken oul inte Labs) ranging from standard

- 2 Opan Erciad SOLUNONST
ACGLISIDGN Questions bo mare Governmend-wide Gﬁbﬁquryaxb-rnﬁ: guestions for your confaderation and pobénial use

Of the propossd Sils, s thers arnry (Bal you bebevs GSA should mot add? il yes, identity the SIN and provide & brief
) Open Ended wxpianation of tha rationabe
I ey the grepaned S Idles and descnglont pease ety any propoyed thanges you windd ki GRA to donuder
4 |Oipen Encad {pleass cie B S snd the specic changss proposed] Planse provde 5 Bned ralionale for The proposed changes
. I
Upload Technical Questions below (Word Docs, Excel Spreadsheets. or POFs are mh:vupwd:l antiona b v Smpsarin 5.5 AL Gonteieta, 6 yms b et CEOA, i tha prpomed 2B 15 WAL bl cuscarais weckd
or work dineclly with your GSA Customer Senice Directer (TS50 %o define ard refine any 1echnical questions you want 3dded prisr 10 | § [vewtis Metiz - be busly b2 gtiizs MAS 10 atgues B covared senicen?

approved RFI on G5A eBuy,

Yesta Maire D you cumently have all the |sbor categones that weuld satishy the requissrment on you pece ks1?
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Summary of Intake Requirements

Required:

* Requirements document (SOW, PWS, SOO)
e Category and primary NAICS code

* RFI Close Date

Optional:
« |IGCE

» Set-aside preference
* Technical Questions
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U.S. General Services Administration

Sample MRAS Request for
Information (RFI)



GSA

DHS - Closed Clrcult TV System - Market Research

On behalf of the Department of Homeland Security. GSA is conducting market research to
understand capabilities related to providing the below reguirement.

USCG Sector San Diego. has identified 3 requirement for & vendor 1o replace, Support,
and maintain the current USCG Sector 5an Diego Closed Circuit Television System
{CCTV). The existing CCTV System i oulaated, rapidly degrading, and is not supported by
& Service Maintenance Agreement.

Responses Due: 06/10/2022

Draft Requirements Document

Link To Cira

Market Research Notices

For Schedules Only: BYsed on the responses submitted to this RF], the Government
réserves the right to ssua\all future requests for quotes directly 1o identified sources via
emall in accordance with FAR 8.405-3(b}(1){1)(B){2) and/or FAR &.405-2{c){3){)(B).

uf B

nioagd

We include a link
to the
requirements
documents in the
RFI

Business Size:
We gather small
& - amall business business and
vendor socio-
economic data in
the survey.

0 - e inan small business.

Please select all socio-economic categories that apply to your business.

Note: your company must be recogmeed &8 1 of more of these desgnabons under your
GEA Contract in oeder 10 be salected. [Data = vahgatad prior 1o reports baing issued)

Socio-economic Indicatora Key:

w - Woman Owned busness

wo - Woman Owned Small business (WOSB)

ow - Economicafly Disadvantaged Women Owned Small business
w - Vataran Owned Small business

dv - Service Disabled Vateran Owned Small busingss

d - SBA Carlified Small Disadvantaged business

8a - SEA Certified 8(a) Firm

h - 5BA Certified HUBZone Firm

The socio-aconamic indicaloss signify the business sie and busmess status of the
contracior

w w0 oW W % d ga h MiA
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Technical Questions can
be added and customized
based on the customer’s
needs.

Technical Question{s] - Yes/No
iy £ e AR T ST o P Sacateten Datemeet bene

1, I8 yr COMpdey CApabie of Drowvadling BodisnEl persorsssl 10 SUPRON Serge -
TBGURSENIE IN BXeCLACN of 15 FBUMBMENTS SRGWN In 128 Performance Werk [} €
Eatemendy

Technical Question - Multiple Chodce

N your estmaton how much of s potental requremant would your company need i
subconiract ko other companies?

Technical Guestion - Short Answer

Loty i) 2060 S < TN N A PR SRR O vl ool Clei STahieve]

Indcate i your company has any pre-axistng ordering vehicles avalaila to USCG (e g
OASIE G54 Scheduls) or Depatment of Homeland Secunty (DHS) wice acquisiion
conlracts. Il 36, provide snfcimabon o ndluds al a mrmem e conlract numbes and
sarnoes products supporiad by 1he contract

All vendor feedback
provided will be
summarized in a report, to
ensure PWS/SOW
requirements are clear

Vendors can expand
on technical questions
in their Capabilities
Statement

Optional Feedback: Pleaze provide any feedback or questions you may have related to
this requirement and the Draft Requirements document.

This section is only for questions or feedback to the Agency about this requirement.
NOTE: Do not include capabiliiies information here. Any capabilities information provided in
this secfion will be delefed and is not included in the MRAS Marke! Research Report of all
respanses provided io the Agency

Please note: Only one (1) file can be uploaded. Be sure you stack/combine all your
documents into a single file prior to uploading.

Capabilities Statement should include relevant experience. Relevant experience includes
projects that are similar to the described requirements and that have occurred in the past 5
years. Please do not provide general capabilities statements.

Please inciude up to 3 relevant projects and include the following information for each:

1. Customer Mame

2. Customer POC (or client) Email

3. Total Contract Value

4. Period of Performance

5. Brief Description of Services Provided
6. Indicate if there is a CPARS Available

While optional, a capability statement relevant to this requirement is highly
recommended.
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U.S. General Services Administration

Sample MRAS Market Researc
Report ¢



The report
provides a
recommendation
based on the
number of
respondents and
the contracts
researched.

Summarizes number
of interested parties
that are small or other
than small
businesses.

Summarizes
number of
interested parties
by GSA contract
vehicle.

Competition Determination:

My pener aie sdequate compeiton under e lolowrg 324 sohsonink Mulicls Amard Schedols (AT
Rpy B B 0 Lagt Bl B dard by 107 Tl naoan e

ARl nformabon Shouid b independently wenfed Dy revwing M maied nepeansh cdd soebmifed god e Canaliles phalements dnked o Ml repon

# odol Retgeanset B 5wl Btk ped
IAHWM
Fashed BFO1] ERTAE
Canineiy Lokbebed L EE LS ARG EA (AT

SN Pood, on T onglelofoe
Tpbpied

BN Sl St

1, 4111

#1530 4111

4 e Ferveyd e S nel S e

e d AR w e v Ve Dhered Lerodl S

Summarizes the
socio-economic
designations of
interested parties.
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Feedback Summary

Team Lp recommends that this opportunity is set aside for Historically Underutilized Business Zones (HUBZone) or Service Disabled Veteran Owned
Yes LADLAS PRINCE Business (SDVOSB).

PO Emasl Wizhstn | Capabahty Documant

% - small business Actualized Busingss Sotions Inc mark wentling@absidetens www absidefonse com hittyes Jeddback o5 govifa/filE 27 DaWw.
5 - small business Bubo Leaming Design, LLC marki@bubokd. com i Bubokd com =
5 - amall business LADLAS PRINCE govemments othersiDiadia www ladlaspnnce oom &
5 - small Business Management Analysis Technalogh mgeysenfimat-ing net WA T EITRG et
5 - smiall business Technical Managemant Senvices | dianadimsworkshops. com www imsworkshaps com hitps Mesdback qsa govifefileT 2dicspBi
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vica] Clsestior e Chaloe [l ewtnd Sauroes On

- N - - T
i e e P L 4 LR . "
srd meam e v des !

i FEry wrnr e g e dr SARES D f pmenr

e s L - _

P L L T _

[Ty
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We can also provide the
source data collected
with the RFI so that you
can conduct further
analysis if needed.

A B c D E F G H I
1 Submit Offer?  Company Mame Business Size Socio-Economic - Socio-Ecanomic - Socio-Economic - Socio-Economic -  Socio-Ecanomic - Socio-Economic -
2 Yes Actualized Buginess Solutiong Inc. (ABSI), DBA ABE 5 - small business dv
3 |Yes Bubo Learning Design, LLC |5 - small business
4 Yes LADLAS PRINCE % - small business ¥ dv d
5 Yes Management Analysis Technologies, Inc. s - small business v dv
6 Yes Technical Management Services LLC s - small business ew
T
B3 It Yes w
K L M N 8] a
1 | Provided Commaercially GSA Contract Mumber(s) Business Size UEI 2 CAGE Code
2 LMNo ATORAAZODOOTS 5 - small business VRXSONFKMRW3 5XWG0
3 E es 4TQREAZ0DOOOV 5 - small business EETIM2282YL4 TPHXT
4 | Yes G5-23F-0064Y s - small business DLXLJCEMLTZE 4Y0H1
5  Yes 4TORAZ2D0024 % - small business XZHXVFYMLGAS 3DWTE
& 3'es 47TQORAA1BD00F1 s - small business ¥ ZUCELZVKTFE 0ZNR3
T

Bacaipl Timesame.

L Fubm Oeter]

LCampany Nams

Er¥C Fire ama

PO Lan Wyms

LEOCEmad

VD022 T1M26 You Actunlined Busnoms Solotions inc, (ABST), DEA ABS| Mk Waritiing mark wanibng B bsidefere oom
VIM2022 164700 Yes Bubo Leaming Desgn. LLC M Evans makgghubotd com
THRTR0ZE 11:13:28 Yea LADILAS PRIMGE AMOS AN o ko spAnce.com
10262022 15:02:45 Yas Managamani Analyae Technalogias ine Michaal Gaymar mpeyanEmating nal
11022 204700 Yos Technical Managemant Secvicos LLG (=T o] Contgm dinnaqiompsiahops cam
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MRAS Success Story

Customer: Department of Homeland Security (DHS)

Requirement:. HAZMAT Logistics Services to include daily inspections, waste consolidation, recycling center
operations, overall warehouse management, and solid waste management tasks for the Coast Guard Base in
Honolulu.

Results:
MRAS RFI process utilized to identify 4 interested small businesses under the Multiple Award Schedules.

Awarded Solution: GSA Multiple Award Schedule SIN 541620 Environmental Consulting Services to a small
SDVOSB contractor.

Total Contract Award: $600k
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MRAS Success Story

Customer: US Army Milcon Design Review Support

Requirement: Engineering support for the National Guard Bureau (NGB) Army National
Guard (ARNG) headquarters office.

Results:
MRAS RFI process utilized to identify 6 interested small businesses under SIN 541330ENG and the OASIS Contract

Vehicle.

Awarded Solution: GSA OASIS SB Pool 1

Total Contract Award: $5MM
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What Our Customers are Saying.....

"MRAS helped me avoid doing it the
way it's always been done before."

"l am very satisfied with this process,...I am
extremely happy with the results and plan to utilize
the services again....I will share this positive
experience with other supervisors in my
organization and encourage them to utilize these
services as well. Great Job!"

“... used MRAS and in 10 days, had
40 people respond. GSA then went
over the report and did a deep dive to
identify specific socioeconomic
factors. It was very helpful!"

"...the customer utilized the MRAS RFI process to determine their overall acquisition
strategy. The MRAS program has proven to be a value added program!
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