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Fun Facts
• Former Marine
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Fun Facts
• Go Air Force!
• Daaaa Bears
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value; Be the value

http://buy.gsa.gov/mras


Buy.GSA.gov/MRAS

By the end of this training you will have a better understanding of:

• Why market research is conducted

• When to conduct market research

• How to use MRAS service options to conduct market research

Objectives

http://buy.gsa.gov/mras
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• Why Research?

• Introduction to MRAS

• Available Services

• Value Added Benefits

• How to Submit Market Research Request

• Customer Success Story

• Training and Resources

• Q & A

Agenda

http://buy.gsa.gov/mras
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• To gain knowledge

• To make informed decisions

• To drive mission capabilities

• To remain relevant, gain efficiency, and innovate 

• To understand market constraints and recognize opportunities

• To start the conversation

• To see the solutions

• To listen to stakeholders

Why Research?

http://buy.gsa.gov/mras
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• The Scope

• The Policy

• The Procedures

• The Clauses 

The Regulations - FAR Part 10
www.acquisition.gov/far/part-10

http://buy.gsa.gov/mras
http://www.acquisition.gov/far/part-10
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• By Regulation, there are 6 instances 

where market research is mandatory.

• Best Practice Acquisition teams are 

always conducting market research, both 

formally and informally.

The Scope
www.acquisition.gov/far/part-10

http://buy.gsa.gov/mras
http://www.acquisition.gov/far/part-10
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How to Research?
www.acquisition.gov/far/part-10

http://buy.gsa.gov/mras
http://www.acquisition.gov/far/part-10
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What Type of 
Market 
Research 
Tools do you 
use most 
often?
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MRAS uses the latest research techniques to 

help agencies visualize the competition and 

socioeconomic responses that they can 

expect if they use GSA’s acquisition vehicles.

Introduction to Market Research as a Service 
(MRAS)

http://buy.gsa.gov/mras
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Have you ever 
used GSA's 
MRAS tools 
before?
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Available Service Options

GSA Advantage 
Product Research

Rapid Review Request for 
Information/Market 
Research Report

Industry Engagement

Search up to 20,000 
items on GSA 
Advantage at once

Identifies if your 
requirement fits under 
an existing GSA 
acquisition solution. 
Results are provided 
within 24-48 hours.

Streamlines the RFI 
process and 
consolidates the results 
into one report with 
visuals.

Targeted industry 
engagement regarding 
Agency specific 
requirements during 
MRAS Industry 
sessions.

http://buy.gsa.gov/mras
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• Search up to 20,000 parts at once 
• Receive all the GSA Advantage! data
• Enhanced commodity market report on 

demand
• Builds part number based market reports 

quickly
• Includes One-on-One CSD Review of 

Report

****A list of part numbers/descriptions will need to be uploaded 
with your request

GSA Advantage! Multiple Part Number Search & 
Market Research

http://buy.gsa.gov/mras
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• Determine if your requirement fits 
under a GSA solution

• List of approved vendors on GSA 
contract solutions

• Results delivered within 24-48 
hours 

MRAS Rapid Review

http://buy.gsa.gov/mras
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MRAS RFI Process

http://buy.gsa.gov/mras
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• Use commercially available software to streamline 

the process

• Ask yes or no questions, ranges, pre-set 

percentages, and more

• Customize questions with visualizations and 

creating data sets in mind 

• We can ask industry for videos, websites, demos, 

manuals, and more 

How We Research

http://buy.gsa.gov/mras
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• Free Service 

• Customized Research with Market Research Report

• Reduced Acquisition Lead  Time

• Regulatory Compliance

• Promotes category management

• 100% Direct Support from your Customer Service Director (CSD)

MRAS Value Added Benefits

http://buy.gsa.gov/mras
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MRAS Service Request Form
Initiating Your Request
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Buy.GSA.gov/MRAS

Select the Service you 
would like to utilize

http://buy.gsa.gov/mras
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Completing the Service Request Form

http://buy.gsa.gov/mras
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Required:
• Requirements document (SOW, PWS, SOO)
• Category and primary NAICS code
• RFI Close Date

Optional:
• IGCE
• Set-aside preference
• Technical Questions

Summary of Intake Requirements

http://buy.gsa.gov/mras
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Sample MRAS Request for 
Information (RFI)
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We gather small 
business and 
vendor socio-
economic data in 
the survey.

We include a link 
to the 
requirements 
documents in the 
RFI

http://buy.gsa.gov/mras
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All vendor feedback 
provided will be 
summarized in a report, to 
ensure PWS/SOW 
requirements are clear

Vendors can expand 
on technical questions 
in their Capabilities 
Statement

Technical Questions can 
be added and customized 
based on the customer’s 
needs.

http://buy.gsa.gov/mras
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Sample MRAS Market Research 
Report
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Summarizes number 
of interested parties 
that are small or other 
than small 
businesses.

Summarizes 
number of 
interested parties 
by GSA contract 
vehicle.

The report 
provides a 
recommendation 
based on the 
number of 
respondents and 
the contracts 
researched.

Summarizes the 
socio-economic 
designations of 
interested parties.

http://buy.gsa.gov/mras
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We summarize 
feedback from 
Industry to ensure the 
requirement is clearly 
stated.

The report provides 
a directory of 
interested parties 
and their POC 
information.

We provide a link to 
the vendors’ 
Capability Website 
and Capability 
Document.

http://buy.gsa.gov/mras
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We can also provide the 
source data collected 
with the RFI so that you 
can conduct further 
analysis if needed.

http://buy.gsa.gov/mras
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MRAS Success Story
Customer: Department of Homeland Security (DHS)

Requirement: HAZMAT Logistics Services to include daily inspections, waste consolidation, recycling center 
operations, overall warehouse management, and solid waste management tasks for the Coast Guard Base in 
Honolulu. 

Results:
MRAS RFI process utilized to identify 4 interested small businesses under the Multiple Award Schedules. 

Awarded Solution: GSA Multiple Award Schedule SIN 541620 Environmental Consulting Services to a small 
SDVOSB contractor. 

Total Contract Award: $600k

http://buy.gsa.gov/mras
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MRAS Success Story
Customer: US Army Milcon Design Review Support

Requirement: Engineering support for the National Guard Bureau (NGB) Army National

Guard (ARNG) headquarters office.

Results:

MRAS RFI process utilized to identify 6 interested small businesses under SIN 541330ENG and the OASIS Contract 

Vehicle. 

Awarded Solution: GSA OASIS SB Pool 1

Total Contract Award: $5MM

http://buy.gsa.gov/mras
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Top Customers
• Air Force
• Army
• Navy

MRAS Program Successes Awards
Over $54 Billion market 
research opportunities 
awarded to GSA Contract 
Holders.

Top Categories Researched
• Professional Services
• Information Technology
• Facilities

http://buy.gsa.gov/mras
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"MRAS helped me avoid doing it the 
way it's always been done before."

What Our Customers are Saying.....

“...I used MRAS and in 10 days, had 
40 people respond. GSA then went 
over the report and did a deep dive to 
identify specific socioeconomic 
factors. It was very helpful!"

"I am very satisfied with this process,...I am 
extremely happy with the results and plan to utilize 
the services again....I will share this positive 
experience with other supervisors in my 
organization and encourage them to utilize these 
services as well. Great Job!"

"...the customer utilized the MRAS RFI process to determine their overall acquisition 
strategy. The MRAS program has proven to be a value added program!

http://buy.gsa.gov/mras
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RFI@Research.GSA.gov

Buy.GSA.gov/MRAS

www.GSA.gov/CSD

mailto:rfi@research.gsa.gov
http://buy.gsa.gov/mras
http://www.gsa.gov/CSD
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